
SPOTLIGHT: COLUMBUS BUSINESS LEADERS

Building Upon the Capital Legacy
Capital University embraces change as a leader in the future of higher education.

W hen Capital University 
approached him to be 
interim president in 
2020, David Kaufman 

couldn’t say no.
“I have always been impressed with 

the talent Capital produces, their focus 
on student success, and the inclusivity 
of the Lutheran faith,” Kaufman says. “It 
was an opportunity to serve by applying 
my executive experiences to the unique 
challenges facing higher education.” 

The recently retired CEO of Encova 
Insurance had the leadership skills and 
business acumen to lead the private uni-
versity with a storied 190-year history. 
Capital’s intimate size, robust academic 
programs, and student life position 
it as a unique player in the heart of 
Columbus, Ohio. After a year as interim, 
Kaufman recognized ways the university 
could innovate and be more responsive 
to the changing needs of business and 
society in general. 

Listen, Learn, Lead
“Similar to leading a corporation, it’s 
about building trust and achieving 
results,” he says. “My approach was to 
listen, learn, and then lead. We now have 
the foundation of trust and the clarity, 
accountability, and support needed to 
achieve our mission.” 

In 2021, Kaufman accepted the 
offer to become the university’s 17th 
president. To support a shared mission 
with shared values, a top priority is 
unifying the Bexley campus, which 
includes Trinity Lutheran Seminary, 
and Capital University Law School, 
located in downtown Columbus.

Under Kaufman’s leadership, the 
university is implementing a new 
business model that integrates like-
minded offices to enhance productivity 
and teamwork. Capital is also exploring 
strategic alliances with other univer-
sities to expand its reach and improve 
student retention.

Individual and Inclusive 
Learning
A vibrant campus, Capital focuses on 
the holistic development of each student 
through academic challenge, personal 
development, and social engagement. 
The curriculum is grounded in experi-
ential learning and complemented by 
more than 100 student organizations. 

“Finding capable workers is the top 
challenge in corporate Columbus, and 
it’s the 14th-largest city in the country,” 
says Kaufman. “Our liberal arts cur-
riculum is structured around learning 
outcomes, ensuring graduates have 
the skills and abilities employers and 
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graduate programs want. Our emphasis 
on internships and applied experiences 
provide unlimited local opportunities 
for all Capital students.” 

New fundraising events and revised 
infrastructure plans will be critical to 
the University’s future. “A top priority is 
making a Capital education more afford-
able and accessible. The campus must 
also provide the necessary amenities 
to compete and effectively support our 
programs,” says Kaufman. 

The Office of Diversity & Inclusion 
partners with the Center for Faith and 
Learning to promote an inclusive and 
welcoming environment. Initiatives 
such as The Main Street Scholarship (a 
$20,000 award for all first-year under-
graduates) and Project Indigo (a free 
iPad and shared information platform) 
encourage equal access to Capital’s 
top-tier education. 

“We haven’t changed our standards, 
expectations, or mission, ” Kaufman 
says, “but making Capital more 
affordable is helping us reach a broader 
segment of prospective students.”   

Capital augments its broad academic 
portfolio with student success counsel-
ors to customize the learning experience 
to each student. 

“As members of the Capital Family, 
our students are part of a special 
community,” says Kaufman. “They join a 
network of lifetime learners who support 
each other and make a difference in the 
communities where they live and work.” 
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